A SNAPSHOT OF THE WEB

Page load times are still important as abandonment rates increase to 25% after
4 seconds based on page load speed. Website session duration has reduced over
several years showing a reduction in attention span. Engage quickly and use clever
tools to connect. Google Analytics is still the most used website tracking software.
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Web Page Size  Session Duration (organic)  Session Length ~ Page Display Time ~ Session Duration (direct)
1953kb 53 seconds 5.4 pages 3.4seconds 110 seconds
TOP 5 TRAFFIC ANALYSIS TOOLS* TOP 5 ADVERTISING NETWORKS* TOP 5 SOCIAL WIDGETS*

GOOGLE ANALYTICS 82.8% GOOGLE ADWORDS 84% FACEBOOK 56.7%

YANDEX 7.7% AMAZON 4.8% TWITTER 33.2%
WORDPRESS STATS 6.6% ADROLL 35% 6+ 305%
LIVE INTERNET 5.3% EX0 CLICK 2% ADDTHIS 15%
NEW RELIC 2.6% INFOLINKS 14% PINTEREST 8.2%

*of sites using item
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HOW EFFECTIVE IS
ONLINE MARKETING

The vast majority of purchasing behaviour starts online and you can gain leverage in the
research and purchase phases of your customer’s buying cycle through digital means.
Mobile device usage is the most prevalent way of accessing the internet.
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AVERAGE HOURS SPENT ONLINE BY AGE AND GENDER PER WEEK
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Inbound digital marketing costs
per lead than traditional,
outbound marketing

YOUR BOOK OF EFFECTIVE DIGITAL MARKETING METHODS 3



